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A message from the President 


ince taking on the role 
of President of the JMSB 
Alumni Chapter last 
October, I have had 
the opportunity to meet many 
interesting people. Whether it be 
members of the Board of Directors 
of the Alumni Chapter or the 
CUAA, members of the Dean's 
Advisory Board, staff from JMSB 
or the Advancement and Alumni 
Relations Office or students and 
alumni attending various JMSB 
sponsored events, one commonality 
unites them all: they are all active 
members of the JMSB community 
who come together to promote the 
success of the school and increase 
the visibility and reputation of 
JMSB as an outstanding institution 
of higher learning. 


2009 is a very exciting year for the John Molson School of 
Business. Indeed, in the fall, Dean Sharma will preside over the 
grand opening of the new state of the art building that will house 
the school. Various events will be organized to celebrate overall 
achievement at JMSB: 


m academically by our students and their performance and 
awards, 

m by our faculty in their research and providing outstanding 
teaching, 
career wise by our alumni in their business successes, and 
by the University as a whole in its continuing effort to build 
a top notch business school. 


As you know, the JMSB Alumni Chapter has committed to raising 
$500,000 over five years for an alumni room in the new building. 
Thanks to the generous contributions of alumni like you, we are 
well on our way to meeting this pledge. The inauguration of this 
room will take place during the grand opening celebrations in 
September at the same time as the annual general meeting and we 
look forward to seeing many of you there. We hope that, if you 
are not currently an active alumni member that you will take this 
opportunity to reconnect with the school and its vibrant alumni 
community. 


In the meantime, if you have 

not done so yet, we invite you to 
join the JMSB Linked-In group 
which provides you access to an 
outstanding network of successful 
alumni in Montreal and other 
Canadian cities as well as across 
the world. 


If you want to participate in our 
alumni activities or contribute 

to this magazine, please visit our 
newly improved website at www. 
alumni.concordia.cal/chapters/ 
faculty/JMI/ or contact our Alumni 
Officer, Jacklin Lu (jacklin.lu@ 
concordia.ca). Don't forget to 
mark your calendar for the 13" 
Edition of our JMSB Alumni 
Chapter Golf Tournament which 
will take place at the Golf Club Les Quatres Domaines on June 15%, 


I look forward to meeting you at one of our upcoming events. ml 


Sandrine Van Eyck 
JMSB Alumni Chapter President 


The 2009 Jeux du Commerce 


he 2009 Jeux du programs from Quebec and With delegations of 82 These impressive results would 
Commerce was held Ontario. The team obtained students each, this is the not have been possible without 
at UQAM’s ESG and seven podiums competing in largest undergraduate business _ the continued dedication of 
JMSB students competed ten cases, three sports, one competition in Canada. Head Coach Mark Haber, 
against 12 other teams from debate, a stock simulation Due to the large number of David Moscovitz, Tom 
various undergraduate business _ and a social event. participants, preparation for O'Connell, Peter Vogopoulos, 


this event began in early March. Jonathan Kuczer, Jason 


JMSB had previously won in Nelson, Gail Fayerman, Tara 
1996 and 2007. Ramsuran, Reena Atanasiadis, 
Aaron Dresner, Jessica 
“This was the best possible Andrews, Ian Selverajah and 
delegation JMSB could have Tim Field. JMCC would like 
put together this year. These to thank the John Molson 
students worked tirelessly for School of Business, Commerce 
many months and every coach, and Administration Students’ 
parent, friend and family Association (CASA), 
member should be extremely Concordia Student Union 
proud of their effort they put (CSU) and Patrimoine 
forth. We wouldn't change a Brisebois-Forbes for their 
thing.” Jean-Sébastien Bélanger, generous support towards 
JMSB’s Coordinator for the helping JMSB attend the 
event, mused after the event. competition. @ 


JMSB Bachelor of Commerce (Major in Accountancy) Program 
Accredited by CMA Canada 


\) 1 January 8", 2009, a 
) ceremony was held to mark 
the accreditation of our 
Bachelor of Commerce (Major in 
Accountancy) program by CMA 
Canada. The Certified Management 
Accountants Canada National 
Board of Directors acknowledged 
our curriculum excellence and 
granted our program the CMA 
accreditation. Students from the 
program that have achieved a GPA 
of 3.2/4.3 and wish to pursue the 
CMA designation will be exempted 
from writing the CMA Canada 
entrance exam. 


The event was held at Club 
Montefiore and distinguished 
guests included Steve Vieweg, 


President CMA Canada and Francois Dr. Judith Woodsworth, President, Dr. Alan Hochstein, Associate Dean, 
Renaud, President CMA Quebec. Dr. Sanjay Sharma, Dean of JMSB, Dr. George Kanaan, Associate Dean, 
Members of the Concordia University Dr. David Graham, Provost and Vice- Trevor Hagyard, CMA Program Director, 
community were also there to witness President, Dr. Louise Dandurand, Vice- and Cynthia Law, Manager of Graduate 


the significant event, including President Research & Graduate Studies, Admissions. @ 


Inter-Collegiate Business Competition 


he 2009 Inter-Collegiate 

Business Competition 

was held at Queen’s 
School of Business and JMSB 
students competed against 
27 teams from various 
undergraduate business 
programs across Canada. 
The team obtained three 
podiums competing in seven 
academic disciplines. 


Due to the large volume of 
schools participating, teams 
competing in each discipline 
must summit a written case 


analysis to qualify in the 
competition. Only six schools 
qualify per discipline making 
it amongst the most difficult 
competitions to enter in 

the world. JMSB was proud 
to finish with four teams 
qualifying, the 2"! most in 
the country. 


“After a disappointing season 
last year, we are proud to 

say that JMSB had its best 
ever performance at ICBC. 
This would not have been 
possible without the hard 


work and perseverance of all Kevin Gardner Gregory, and 
the students involved. They 
have helped reaffirm JMSB’s 
name on the national level.” 
Matthew Parker-Jones, the 
John Molson Competition 
Committee's VP Academic, 
proudly stated after the ICBC 


awards banquet. 


lead coaches Peter Elenakis, 
Frank Crooks, Jonathan 
Levinson, Gail Fayerman, Tima 
Petrushka, Rosalind Knitter, 
Khal Soufani, Jessica Andrews 
and Ian Selveraja. JMCC would 
like to thank the John Molson 
School of Business, Commerce 
and Administration Students’ 
Association (CASA), Concordia 
Student Union (CSU) and 
Patrimoine Brisebois-Forbes 


These impressive results 
would not have been possible 
without the continued 
dedication of Head Coach 
Mark Haber, faculty advisors 


for their generous support 
towards helping JMSB attend 


Matthew Parker-Jones and the competition. @ 


Future Leaders Recognized at the Canada’s CEO of the Year Award Gala 


Colors of Concordia and MBA CSI 
Team Up to Promote Cultural Diversity 


s many of you are aware, the Colors of Concordia riding 
team is part of the annual Montreal Tour de l’ile biking 
event in June. The Colors of Concordia was created by 


Ramona Senecal, Undergraduate Programs Secretary, in 2003 


and this endeavor seeks to promote cultural sharing and diversity 


initiatives at Concordia University. Emphasis is put on promoting 


awareness, cultural integration and communication. This team 


spirit is exemplified on the T-shirts that riders wear: each is 


emblazoned with the names of the countries represented at the 


Comm student, Victor Esposito, was awarded the Futures 

Fund Scholarship at the Canada’s CEO of the Year Award 

Gala in Calgary in November 2008. Victor was among the 
ten exceptional students in Canada to receive a $5,000 scholarship 
to further his education endeavors. Victor was selected for his 
outstanding achievements in academics, leadership qualities and 
extracurricular activities. The Futures Funds scholarship program 
serves to encourage and support the bright minds of the future. 


Victor is pictured here with Harold Kvisle, President and Chief 
Executive Officer at TransCanada Corp. of Calgary. Mr. Kvisle 
received the 2008 Canada’s Outstanding CEO of the Year award. m 


event. In addition, the Colors of Concordia Endowment presents 
an award to a student that has demonstrated his/her commitment 
in doing volunteer work that helps foster greater understanding 


community service. Two interns will take the lead in organizing the 


between cultures. Colors of Concordia to ensure a successful event. According to Dave 
McKenzie, Coordinator of MBA Community Service Initiative, “the 
For 2009, Colors of Concordia and the MBA CSI (Community 
Service Initiative) are teaming up to bring more impact to the 
Montreal bike fest event. The MBA CSI is a recent addition to the 


MBA program that allows students to link practical learning with 


interns will also apply their business knowledge by analyzing the 
activities of previous years and make recommendations on how to 
fine-tune future operations.” To take part in this meaningful and 
exciting event, visit colorsofconcordia.ca @ 


John Molson 


By ANNA GUNARATNAM 
4 MBA Organizers, |4 Advisors, 
216 Participants and Coaches, 260 
Judges and Countless Volunteers 
Unite in a Changing World 


he 2009 John Molson 

MBA International Case 

Competition’s theme 
was United in a Changing 
World, and in an effort to make 
this year’s edition a sustainable 
event the Organizers have 
partnered with the John 


MBA International Case Competition 


Group (JSG) to reduce the 
footprint of the event. This 
year’s attendees lugged their 
reusable MBA-ICC mugs for 
coffee, ate delicious locally- 
sourced meals, attacked a case 
on business ethics and slept 
soundly knowing that the 
competition's carbon footprint 
was reduced by a gift-in-kind 
sponsorship from a carbon 
offsetting company. 


Beyond the business of 


Molson Sustainable Business 


competing in the competition, 


Two JMSB Grads on UFE Honor Roll 


MSB is pleased to announce that 82 of the 502 

successful Quebec UFE candidates are graduates of 

our Chartered Accountancy program. A national 
total of 2,701 candidates passed the exam. 


On September 16-18 2008, UFE candidates spent three days 
writing three individual papers to demonstrate their mastery 
of accounting concepts and knowledge. Two candidates from 
JMSB, Derek Benson and Valentina Levina, are proud members 
of the 2008 UFE National Honor Roll of the Canadian Institute 
of Chartered Accountants (CICA). 


Concordia University’s 10 year average on first-time test-taking 
performance for 2008 is 78%, an average that exceeds the national 


pass rate average of 73.9%. The Quebec pass rate is 79.8%. 


Congratulations to our 82 JMSB CA program graduates! @ 


so much of what draws people 
back year after year to follow 
their alma-maters performance 


or to participate as judges and 
volunteers is what happens 
outside of the presentation 
rooms. Numerous alumni 
stopped by to cheer on this 
year’s John Molson team , 
while other JMSB and MBA- 
ICC alumni volunteered their 
time as judges. I lucked out 
when I met Norma Passaretti, 
a judge and organizer of the 
1982 case competition. I was 


awestruck to hear about how 
she and her fellow organizer 
(yes that is singular, there 
were only two organizers back 
then) took the competition 
national and flew by the seat 
of their pants (her words not 
mine). She also expressed 

how impressed she was with 
the scope of the competition, 
and how many judges and 
volunteers donate their time to 
help the Organizers implement 
their vision of an outstanding 
competition. ™ 


JMSB Winning Streak Continues 


ur talented students continue to amaze us with their 


outstanding performances at business and academic 


competitions. We owe a vote of thanks and gratitude 


to the faculty members who gave so much of their time to coach 
the students and build an international reputation for JMSB and 


to those who nurtured our students’ potential. Here are recent 


some highlights: 


m= Rotman Net Impact CSR Competition (both JMSB 
participating teams tied for 3" place!) 


m= HR Symposium (2 golds) 


International CIBER Case Challenge at Fisher College of 


Business, Ohio State (3 place) 


m Eller Ethics Case Competition, University of Arizona 


(1* place) 


m Ottawa Accounting Competition: (One gold, one silver, Golden 


Calculator Award) 


ISSUES FACING CANADIAN BUSINESS 


Managing in an era of great uncertainty 


Surviving the current crisis 
any organizations today are feeling the effects of 
the recession and are struggling to make ends meet. 
Worried about an eroding profitability, they foresee 
unit costs rising above their revenues per unit sold. Having grown 
accustomed to managing growth, adding resources to meet an 
increasing demand, their new challenge is to maintain productivity 
while reducing expenses. For most executives, the first exercise 
in cost containment has been to reduce discretionary spending 
and implement attrition policies. 


In the current economic turmoil executives in most organizations 
are required to take more drastic steps. Making difficult decisions 
regarding the next wave of cuts is critical to surviving beyond this 
recession. These difficult decisions can translate into severe cost 
reductions, rationalization of personnel and assets, reduction of 
working capital and capital expenditure, as well as investment in 
new product development. This leads executives into unchartered 
territory, forcing them to make crisis-driven decisions for the 
first time, and many are wondering how to go about doing it. 


Key competencies for managing during a crisis 
Managing in an era of great uncertainty requires a mix of 
discipline, audacity, compassion and great determination. 

A disciplined approach to managing during a crisis involves 
challenging all expenses and minimizing all manageable costs, 
including procurement, overhead, production staff, overtime 

and consulting fees. It takes such discipline to deliver a sufficiently 
strong and consistent message to create the sense of urgency 
among all stakeholders regarding cost reduction, and improve 

the likelihood of success. 


While disciplined behaviour is a prerequisite for success, audacity 
in overcoming the challenges of reducing expenses, maintaining 
productivity and keeping the organization afloat during difficult 
times will lead to the emergence of competitive advantage. To take 
audacious decisions, executives need an in-depth understanding 
of the value chain, the position of all stakeholders and the 
organization's bargaining power with them. That understanding 
enables them to take calculated risks to realign the organization 
with the new supply and demand dynamics, going further than 
traditional cost reduction exercises to survive the crisis and grow 
beyond it. 


Both discipline and audacity in execution must be supported by 
compassion and great determination to deliver all the desired 


benefits of the decisions. Since cost reduction contexts typically 
induce stress amongst employees, suppliers and other stakeholders, 
approaching the issue with compassion can help reduce inherent 
tensions and facilitate the implementation of the various measures. 
To be truly effective, a compassionate approach must go hand-in- 
hand with consistent and determined behaviour, and executives 
must lead by example throughout this difficult journey to succeed 
in these uncertain and troubling times. 


Turning the crisis into an opportunity to improve 
long-term competitiveness 

The crisis also presents an opportunity to reposition 
organizations along their industries’ cost curve and improve 
their competitiveness as demand recovers. Beyond the crisis 

lie better times where organizations creating greater value per 
dollar spent will gain from efforts made during and after the 
crisis. Strategic cost-reduction decisions should always account 
for the true value added in the activities performed and protect 
the core competencies on which these organizations built their 
competitive advantage. 


Taking a strategic approach to managing in an era of great 
uncertainty means weighing the short and long-term costs 

of potential decisions and their interrelated impact on the 
organization against all potential scenarios. It drives executives 
to make fully informed decisions based on an understanding 
of the potential risks and benefits. However, rationalisation and 
transformations can significantly disrupt organizations, and 
executive teams must consistently support and manage change 
to yield the desired results. 


During the latter part of 1990's, Domtar was coming out of a 
difficult economic period, facing an internal financial crisis 

and struggling with chronic underperformance versus its peers. 
Raymond Royer took the helm at Domtar and exhibited the 

skills required to manage during times of crisis. In four years, 
Domtar significantly improved its financial performance, moving 
from twenty second to first out of twenty-three companies on its 
industry's cost curve. This transformation still bears fruit today, 
as Domtar is now better positioned to face the current crisis than 
many of its competitors. ™ 


Philippe Pourreaux, MBA, CFA 
Consultant, SECOR Group 
ppourreaux@secorgroup.com 


New JMSB Building Incorporates State of the Art Solar Technology 


eople travelling in Quartier Concordia along Ste. Catherine 
Pp street or De Maisonneuve boulevard in Montreal can now 

look up and see a demonstration of innovative Canadian 
technology conceived at Concordia: solar panels covering the top 
two floors of one facade of an institutional building - the new John 
Molson School of Business (JMSB). This world first demonstration 
of this type of combined solar heat and power technology 
integrated into a non-residential building is also the largest 


solar-electric installation in Quebec. 
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13th Annual JMSB 


Alumni Golf Tournament 
Monday, June 15, 2009 
A JMSB Tradition Continues! 


Les Quatre Domaines Golf Club 
18,400 Chemin Notre-Dame, Mirabel, Quebec 
www.golflesquatredomaines.ca 


Covering approximately 300 square metres, the solar panels will 
generate electricity for the building and heat fresh air during the 
heating season. Integrating a combination of solar heat and power 
in a commercial building is a first step in the development of the 
next generation of buildings that not only produce energy for their 
own use, but generate enough power to provide it to the electricity 
network, thereby transforming buildings from passive consumers 
of electricity to net energy producers. 


” The construction of the new JMSB Building provided our 
researchers with an opportunity to integrate state of the art 
innovative solar technology, developed right here at Concordia, 
into a building which will set new standards for construction,” said 
Judith Woodsworth, Concordia President and Vice-Chancellor. 


This innovative technology was designed by the Canadian Solar 
Buildings Research Network (CSBRN), led by Dr. Andreas 
Athienitis and housed at Concordia University. The development 
of this new technology was funded by Natural Resources Canada’s 
CanmetENERGY, with significant contributions made by the 
Agence de efficacité énergétique as well as three industrial 
partners: Conserval Engineering, suppliers of the Solarwall’; 
Day4Energy, suppliers of the photovoltaic panels; and Sustainable 
Energy Technologies, supplier of the electronic components 
converting the solar electricity for use by the building. 


“Our Government is committed to increasing the supply of clean, 
renewable energy for Canadians,” said the Honourable Lisa Raitt, 
Minister of Natural Resources. “Investing in projects like this one 
at Concordia is helping us do just that.” 


Construction of the new JMSB building will be completed next 
summer, with classes starting in the building in September, 2009. 
When it begins operation, the public will be able to consult an 
energy display in the lobby to view the real-time energy captured 
by the sun and used by the building. m 


Proceeds go towards bursaries for JMSB students at the Graduate 
and Undergraduate level, as well as the Alumni Room at the 
NEW JMSB building scheduled to open in September 2009. 


From left — Sandrine Van Eyck (EMBA ’01) JMSB Alumni Chapter 
President, Past President Robert Zbikowski (EMBA ’01) and friends. 


Information: Jacklin Lu at jacklin.lu@concordia.ca 
or 514-848-2424, ext. 2784 


JMSB Alumni Around the World 


Kristina Partsinevelos, 
BComm 08, recently traveled 
to Kenya to volunteer at a 
children’s orphanage. Kristina’s 
JMSB spirit and dedication to 
the JMSB staff and her alma 
mater are clearly evident in 
these photos, even the children 


are proud to be in JMSB gear! m 


Concordia University Alumni Lead in Global Fortune 500 Boardrooms 


Second year in the top spot among Canadian universities 
or the second consecutive year, Concordia University ranks 
first in Canada when it comes to preparing its students for 
business leadership, according to a world-wide ranking by 

the Ecole des Mines de Paris. 


Among Canadian universities, Concordia has the highest number 
of graduates holding a Chief Executive Officer (CEO) position 

in a leading Global Fortune 500 company, as listed by Fortune 
magazine in 2007. They include André Desmarais, President and 
co-CEO of Power Corporation, Dominic D'Alessandro, CEO 

of Manulife Financial and Gerald T. McCaughey, CEO of the 
Canadian Imperial Bank of Commerce (CIBC). 


The study looked at the performance of educational training 
programs at 350 universities throughout the world, based on the 


business and professional career accomplishments of their graduates. 


Concordia University 


John Molson 


School of Business 


Contact is published four times a year by the John Molson School 
of Business Alumni Chapter. Its goal is to keep alumni up to date 
with the many activities of the Chapter and the School of Business. 
Opinions expressed in this newsletter do not necessarily reflect the 


views of Concordia University or the JMSB Alumni Chapter. 


Editor: Catherine Barry 

Design: Concordia Marketing Communications P90786 
Contributors: Catherine Barry, Amalia Dinut, Anna Gunaratnam, 
Mai-Gee Hum, Jacklin Lu 


If you have any ideas or comments, or would like to submit 

an article for an upcoming issue, please contact Catherine Barry, 
VP Marketing and Communications of the JMSB Alumni Chapter at 
catherinebarry@gmail.com 


Concordia’s President Judith Woodsworth welcomed the 
announcement saying, “We provide our graduates with the skills they 
need to rise to the highest levels of the corporate world. This study is 
an external validation of what we've always said: A Concordia cegree 
can be the first step in a successful career in business.” 


According to the study, the top three educational institutions 
with graduates occupying Fortune 500 CEO positions are Tokyo 
University, Harvard, and Stanford. 


Eleven Canadian universities were ranked and were rated as 
follows (out of 350 world-wide): Concordia (33), Queen’s and 
Toronto (tied in 35th), Manitoba (88), Western Ontario (89) 
Sherbrooke and Wilfrid Laurier (tied in 212th), Carleton and 
Windsor (tied in 322nd) and Ottawa and McGill (tied in 347th). m 


Want to receive our Contact Express 
e-newsletter? Just send an email to 
alumni@jmsb.corcordia.ca and you'll 
automatically be added to our mailing list. 
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